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Lawrence is a brother/sister band
founded in New York City and on
their shared love for soul and pop
music. Together, throughout their
lives, they added friends to the group
to create an eight-piece band.

Since their inception, Lawrence has
gained a large following that love
their "high-energy, keyboard-driven
sound, which features tight,
energetic horns and explosive lead
vocals".

Now with five released albums,
Lawrence is on their way to making
themselves the new pop sound of
their generation!

A shared love of jazz and jam bands is
what created the up-and-coming
band Ripe. This is a seven-piece
group originally from Boston that is
excited to share their groove with all
new audiences.

Ripe has created an interesting mix
of "groove-centric, horn-heavy,
improvisational jam music with pop-
centered melodies". Their style is
something you just latch onto.

With one album and multiple EPs,
Ripe is ready to take on this tour and
gain all the experience and exposure
they can!

THE
BANDS
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Clyde and Gracie grew up listening to
the greats', Stevie Wonder, Randy
Newman, and Aretha Franklin
records in their family's New York City
apartment. Through this upbringing,
they both gained a love of jazz/funk
music. 

Lawrence first released 'Breakfast' in
2016 which sparked peoples' interest.
Following their first album, Clyde and
Gracie signed to Beautiful Mind by
Jon Bellion and released their second
album 'Living Room'. 

Since then, they have been enjoying
their time on tours and releasing
their third major album 'Hotel TV'.

Ripe got their start at Berklee College
of Music and met within the first few
weeks of their time there. Starting as
just a jam band, Ripe has come a
long way. 

Their first EP was released in 2016
quickly followed by another one in
2017. Following their success, an
album, 'Joy in the Wild Unknown',
was released. 

Five EP's or singles have made their
debut since then, with a sixth one on
the way. Ripe is on their way to
musical success and we can't wait to
see what they come up with next!

THE
HISTORIES
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keys, lead vocals
CLYDE LAWRENCE GRACIE LAWRENCE

SUMNER BECKERMARC LANGER

JONNY KOHJORDAN COHEN

MICHAEL KARSHSAM ASKIN

lead vocals, tambourine

alto sax, shakertrumpet, bongos

guitar, background vocalstener sax, backgroun vocals

bass, background vocalsdrums, percussion04



lead vocals
ROBBIE WULFSOHN TORY GEISMAR

SAMPSON HELLERMANJON BECKER

CALVIN BARTHELJOSH SHPAK

NADAV SHAPIRA

guitar

drumsguitar

trombonetrumpet

bass05



stagehand, audio
KYLE CRANE

tour manager
ANNALESA JOHNSON SUSAN COSBY

MARY THOMSEN

MELANIE SHELLEY

AMANDA COLBORNN

technical director

stagehand, lighting

stage manger

assistant stage manager

THE CREW

d k
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ORGANIZATIONAL
CHART

d k

CLYDE & GRACIE LAWRENCE
&

ROBBIE WOLFSOHN

ACCOUNTANT

STAGE
MANAGER

TECHNICAL
DIRECTOR

TOUR 
MANAGER

GENERAL 
MANAGER

SOCIAL MEDIA 
MANAGER

ADMINISTRATION
MANAGER

PERFORMERS

ASSISTANT 
STAGE MANAGER 3 STAGE HANDS

7 LOCAL CREW
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ABOUT
THE TOUR

d k

Lawrence and Ripe will be embarking on their
summer set tour throughout major 
cities in the United States. As a more established
band, Lawrence will be taking Ripe on their first
major tour as an opener for the show. 

Lawrence and Ripe have similar styles of music
but their own unique flare that will leave the
audience wanting more. Lawrence and Ripe On
Tour will stop in thirteen cities! Fans, will have the
opportunity to purchase VIP tickets to meet both
bands and hang out with them after the show! 

The East Coast is home to both groups so, the
show is going to start in Boston and end in New
York City! In NYC, they will be doing a mini festival
there to round out the tour. 
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TOUR E

d k

Band and crew members are  
allowed to give family and friends
discounted tickets and participate
in the VIP ticket experience, as
long as it is pre approved with the
Stage Manager.

While at the final destination, the
bands will be producing their first
ever music festival. Both bands
will perform two, non-repeating
sets each day for three days. Six
other bands will be invited to
perform in the festival as well. 

Lawrence and Ripe will not be
hosting any master classes at any
of the stops on this tour. 

VIP tickets will be available for
purchase for fans to get the
chance to meet the bands and
crew and hang out with them
backstage after the show. 

During the festival, each band will
get to have meet and greets with
the fans. They will also get the
opportunity to speak about the
history of their bands, what they
are inspired by, the meaning of
their songs, etc.

XTRAS
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JUNE

JULY
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16
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22

29-01

26

23

BOSTON, MA

DETROIT, MI

CHICAGO, IL

KANSAS CITY, MO

DENVER, CO

SALT LAKE CITY, UT

SEATTLE, WA

SAN FRANCISCO, CA

LOS ANGELES, CA

AUSTIN, TX

NEW ORLEANS, LA

PHILADELPHIA, PA

NEW YORK CITY, NY

HATCH MEMORIAL SHELL

THE ARETHA

JAY PRITZKER

POWER & LIGHT DISTRICT

RED ROCKS AMPHITHEATER

RED BUTTE GARDEN

THE VERA PROJECT

THE CHAPEL

THE GREEK THEATRE

SKYLINE THEATER

THE FILLMORE

THE FILLMORE

SUMMERSTAGE
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TOUR
ROUTE

WHY TOUR
THERE?

These locations have some of the biggest jazz lovers
in America. Since both bands incorporate jazz, funk,
and pop styles into their music, we figured these
cities would bring in the most audience members.
There are some cities closer together to make some
travel days easier, but also spread out in chunks so
that we can cover as much ground as possible. This
tour will give us the chance to reach many different
kinds of people all across the United States. 
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TOUR GOALS

Lawrence : Their goals 
are to gain even more 
exposure and to continue producing quality
entertainment that to grab peoples’ attention.
This is a critical time in their journey of becoming
a well known band and they need to capitalize
on the exposure and good reputation they are
quickly gaining.

Ripe : By touring with a band of similar style, Ripe
has an almost guarantee that the audience will
be intrigued by their music. With that being said,
their main goal is to gain exposure and grow a
larger fan base, with the help of Lawrence. 
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FINANCIAL
GOALS

Both bands' financial objectives are to
make a profit on this tour. Lawrence
has a higher profit goal than Ripe due
to the fact that they have been on more 

tours, are more well known and already
have a solid fan base. While Ripe is still
working on that, they won’t be focusing
on making as much of a profit. 
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TRAVEL
PLANS

Equipment will be 
transported by two large 
delivery trucks. Since both bands will
only need to transport large  
instruments, a medium sized platform,
and minimal technical equipment will
suffice. 

EQUIPMENT

CAST & CREW

BUS TRAVEL AIR TRAVEL

The cast a crew will travel by a
combination of busses and planes.
When locations are closer together, they
will take a bus and when locations are
further apart, they will travel on an
airplane.

Detroit to Chicago
Kansas City to Denver

Denver to Salt Lake City
San Fran to Los Angeles

Austin to New Orleans

Boston to Detroit
Chicago to Kansas City
Salt Lake City to Seattle
Seattle to San Fran
Los Angeles to Austin
New Orleans to NYC14
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Booking Packet

Letter to Potential Presenter

Brochure

Company Description

Company History

Promotional Photos

Business Card

Reviews

Booking Fee



Billy Bob, 

Billy Bob, Event Director

Red Rocks Amphitheater

18300 W Alameda Pkwy

Morrison, CO 80465

Thank you for expressing interest in the collaboration tour
between the bands Lawrence and Ripe! My name is Annalesa
Johnson and I am the tour manager for this exciting presenting
opportunity. 

Please take a look through this packet and see what all
Lawrence & Ripe On Tour has to offer! Listed below is what you
should expect to find in this packet. 

Company Description and History 
Promotional Materials 
Reviews
Contact Information
Booking Fee

We feel that these two bands offer a special sound that can be
enjoyed by all people and hope that you could see them
performing at your location. 

We look forward to working with you. Please reach out if you
have any questions. Thank you for your time!

Sincerely, 

Annalesa Johnson
Tour Manager
Lawrence & Ripe On Tour
annalesa@LandR.com

Annalesa Johnson
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Lawrence is a brother/sister band
founded in New York City and on
their shared love for soul and pop
music. Together, throughout their
lives, they added friends to the group
to create an eight-piece band.

Since their inception, Lawrence has
gained a large following that love
their "high-energy, keyboard-driven
sound, which features tight,
energetic horns and explosive lead
vocals".

Now with five released albums,
Lawrence is on their way to making
themselves the new pop sound of
their generation!

A shared love of jazz and jam bands is
what created the up-and-coming
band Ripe. This is a seven-piece
group originally from Boston that is
excited to share their groove with all
new audiences.

Ripe has created an interesting mix
of "groove-centric, horn-heavy,
improvisational jam music with pop-
centered melodies". Their style is
something you just latch onto.

With one album and multiple EPs,
Ripe is ready to take on this tour and
gain all the experience and exposure
they can!

 

THE
BANDS
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Clyde and Gracie grew up listening to
the greats, Stevie Wonder, Randy
Newman, and Aretha Franklin
records in their family's New York City
apartment. Through this upbringing,
they both gained a love of jazz/funk
music. 

Lawrence first released 'Breakfast' in
2016 which sparked peoples' interest.
Following their first album, Clyde and
Gracie signed to Beautiful Mind by
Jon Bellion and released their second
album 'Living Room'. 

Since then, they have been enjoying
their time on tours and releasing
their third major album 'Hotel TV'.

Ripe got their start at Berklee College
of Music and met within the first few
weeks of their time there. Starting as
just a jam band, Ripe has come a
long way. 

Their first EP was released in 2016
quickly followed by another one in
2017. Following their success, an
album, 'Joy in the Wild Unknown',
was released. 

Five EP's or singles have made their
debut since then, with a sixth one on
the way. Ripe is on their way to
musical success and we can't wait to
see what they come up with next!

THE
HISTORIES
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LAWRENCE
PHOTOS
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RIPE
PHOTOS
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o n  t o u r

Annalesa Johnson
Tour Manger

402.604.5013

annalesa@LandR.com
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BUSINESS CARD



REVIEWS
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"The group ripped open their set with
"Beta Male," which got people
headbanging and jumping even in the
balconies. Ripe's show was the definition
of fun." 
              - wers 88.9 fm

"Seven-man band Ripe held the musical
equivalent of a homecoming game over
the weekend." 
              - The Tech

"The brother/sister musical phenomenon
you need to hear." 
              - Affinity

“A bright and buoyant pocketful of pop-
soul sunshine, Lawrence promise to put a
spring in your step and a smile on your
face.” 
              - Atwood Magazine

“Lawrence is carefully carving out a place
for themselves in pop music and
redefining the genre along the way.” 
              - Femme Riot

LAWRENCE

RIPE



$10,000

BOOKING FEE

EXPLANATION

Lawrence & Ripe On Tour has a
booking fee of $10,000 per show.
This number is able to be
negotiated. A technical rider will
also be sent during these
negotiations. We will also ask for
20% of all ticket sales, leaving 80%
for the presenter. This number is
also up for negotiation. All
merchandise sales will go directly to
the bands.

25

All of the materials included in this booking packet have been
specifically chosen and carefully created to best serve this tour!
It is our main goal to accurately represent who Lawrence and
Ripe are as bands through this packet. By putting in this effort,
we are hoping to book presenters whose interests align with our
bands and who want to bring a funky sound with a positive
outlook to their venue.

The booking process will begin in July. Since Lawrence and Ripe
are still on the rise, starting the booking process one year out
will be plenty of time. Each month different tasks and deadlines
need to be completed. This calendar will be used by all people in
our higher management positions to facilitate an efficient and
successful booking process.



BOOKING CALENDAR
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JULY AUGUST

SEPTEMBER OCTOBER

NOVEMBER DECEMBER

Preliminary meetings -
Is touring realistic?
Research potential
destinations/venues. 
Design meetings to
discuss marketing
materials.

Deadline for the
design of marketing
materials.
 Create
calling/mailing lists. 

Deadline for creation
of marketing
materials. 
Deadline for printing
of marketing
materials.

Mail brochures to
potential presenters. 
Begin cold calls to
potential presenters. 

Send booking
packets to interested
presenters. 
Follow up with
somewhat interested
presenters. 

Begin to ask
potential presenters
more in depth
technical questions.
Start confirming
bookings.  



BOOKING CALENDAR
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JUNEMAY

APRILMARCH

FEBRUARYJANUARY

Go tour!Keep in contact with
presenters.
Launch May social
media advertising
plan. 
Load equipment
onto trucks. 

Deadline for final
conformations of
bookings. 
Deadline for signed
booking contracts.
Start planning the
travel logistics. 

Bands have
rehearsals.
Launch April
advertising plan. 
Confirm local crew at
venues. 

Deadline for hotel
bookings. 
Deadline for
transportation
booking.
Create cast and crew
contracts.

Deadline for all cast
and crew contracts.
Send advertisment
materials to
presenters.
Launch March
advertising plan



PRESEN
TER
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The Presenter Database is an
organizational tool for easy reference to
potential presenters. This spreadsheet
can be filled with presenters that have
booked either of the bands previously,
presenters that we have been in contact
with in the past, but have never booked
with before, or presenters that we have
researched and reached out to on our
own. It is essential to keep this document
up to date so that it can be referenced
and used to our advantage when
speaking to potential presenters for our
tour. 

PRESENTER
DATABASE

EXPLANATION
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Due to the size of Lawrence and Ripe and the newness of their
groups, we will not be attending a booking conference and will
instead be handling all booking activities internally. As the Tour
Manager, our General Manager and I will take the lead in
booking presenters. To start this process, we will look through all
information from past tours, concerts, conversations, etc. that
both bands have done or had in the past. Hopefully, we will be
able to gain a starting point from this research to start making
connections with potential presenters. With this information,
combined with our Presenter Database, we will start to send
emails and make cold calls. We will make these calls and send
information to presenters in locations we are hoping to tour to
and venues that would meet the needs of our requirements.
Based on the presenters’ interest, we will start to send out our
Booking Packet and schedule meetings to discuss more
information. If we can visit the venue/presenter in person, that
would be preferred. This way we can get our first glimpse of the
space. Once we get a more finalized list of presenters, contracts
with technical riders will be sent out to the presenters and
negotiations will begin. Through this process, we hope to be
able to sign thirteen venues. 

BOOKING
PROCESS
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TECHNICAL
QUESTIONNAIRE
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TECHNICAL
QUESTIONNAIRE
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TECHNICAL
QUESTIONNAIRE



TECHNICAL
QUESTIONNAIRE
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TECHNICAL
QUESTIONNAIRE
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TECHNICAL
QUESTIONNAIRE
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TECHNICAL
QUESTIONNAIRE



38

TECHNICAL
QUESTIONNAIRE



TECHNICAL
QUESTIONNAIRE
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TECHNICAL
QUESTIONNAIRE

40



TECHNICAL
QUESTIONNAIRE
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LETTER OF
AGREEMENT
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CONTRACT
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CONTRACT
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TECHNICAL RIDER
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TECHNICAL RIDER
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TECHNICAL RIDER



PROMOTIONAL
CALENDAR
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JUNEMAY

APRILMARCH

FEBRUARYJANUARY

Go tour!
Post social media
content in each
location.
Post behind the
scenes content. 
Local interviews.

Check in with
presenters and
media contacts.
Post count downs to
the shows. 
Confirm local
interviews.

Review any current
marketing materials. 
Develop the
marketing plan. 
Create promotional
timeline. 
Video/photo shoot. 

Send press releases to
media contacts. 
Mail out materials.
Schedule local
interviews. 
Send all dates to
newspapers. 

Create a press kit for
presenters.
Verify social media
campaign.
Clarify any questions
with band leads. 
Finalize tour website.

Send press kits to
presenters.
Reach out to all
media contacts. 
Check in with
presenter/ask if they
need help. 



PRESS RELEASE
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PROMOTIONAL
CALENDAR
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PRESS KIT

This promotional calendar will be used by the Tour Manager and
the Marketing team to keep track of all of the marketing and
promotional endeavors during the pre-production period and
throughout the tour. This calendar is a broad overview of all of
the things that will occur during this time. It will be used as a
checklist during the months prior to the tour. Our marketing
team will have their own, more in depth version of this calendar.
They will be in charge of the finer details concerning marketing. 

The Press Kit will be created and sent out to help facilitate a
cohesive brand and consistent marketing for tour. It will be sent
to presenters, local news/radio stations, local newspapers, and
other entities specific to a tour location. Sending out this kit will
help to ensure that all of our presenters will have the adequate
marketing materials and it will always align with the artistic
vision of both Lawrence and Ripe. 

Both bands have a unique brand and we are passionate about
portraying them in the same light they have worked so hard to
create. The Press Kit will be sent out in physical form, but will
also be made available on our tour website for download. The Kit
will include:

Press Release
Bios of both Lawrence
and Ripe
Posters, flyers, and
brochures

All promotional photos
in high resolution

Download available
Audio files from previous
shows



MANAGER'S TIMETABLE
As the Tour Manager of Lawrence & Ripe On Tour, I am
responsible for keeping all the schedules organized.
The Manager's Timetable is a valuable resource that
has all the schedules in one place. 

The timetable begins with a more vague monthly
view that leads up to the start of the tour. It includes
booking activities, promotional activities, and
important meetings. 

Then it transitions into a much more detailed, day-to-
day schedule once the tour launches. This portion of
the timetable includes transportation details, location,
call times, load-in, load-out, showtime, and days
off/personal time.
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MANAGER'S TIMETABLE
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MANAGER'S TIMETABLE
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MANAGER'S TIMETABLE
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MANAGER'S TIMETABLE
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MANAGER'S TIMETABLE
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MANAGER'S TIMETABLE
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MANAGER'S TIMETABLE
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MANAGER'S TIMETABLE
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MANAGER'S TIMETABLE
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MANAGER'S TIMETABLE
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MANAGER'S TIMETABLE
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MANAGER'S TIMETABLE
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MANAGER'S TIMETABLE
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MANAGER'S TIMETABLE
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MANAGER'S TIMETABLE
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MANAGER'S TIMETABLE
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MANAGER'S TIMETABLE
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MANAGER'S TIMETABLE
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TOUR SCHEDULE
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TOUR SCHEDULE

Touring schedules are a super important piece of paperwork
for everyone involved in a tour. The master calendar is what
keeps the Tour Manager organized and aware of who needs
to be where and at what times. From there, they can split up
the calendar and distribute specific information to only the
people that need to see it. This helps there to be less overall
confusion with the cast and crew and a better chance of
people showing up to their calls on time. 
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TRAVEL INFORMATION
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ROOM ASSIGNMENTS

Hotel Check In Process 
The cast and crew will arrive at the hotels at the same time. While all are still
in a group, we will enter the lobby and receive and distribute all of the key
cards. Roommate assignments will always be the same, so there is no need
to announce this at each new hotel location. When it is time to leave a
location, each cast and crew member will initial next to their name on this
list when they turn in their key. This way we ensure that everyone is checked
out and ready to get on the bus or go to the airport.

Room Assignment Sheet
At the first hotel location, the room assignment sheet would be shared with
everyone that will be staying in hotel rooms. This way they are aware of who
they are rooming with and can easily find other cast/crew members.
Everyone is allowed to share their preference of who they room with, but
once the assignments are made, there is no switching unless people are
having major issues. 
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SIGN IN SHEET
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PAY DAY

The Tour Manager and the Account would
work together to ensure that all cast and
crew members received payment. Cast
and crew would be allowed to choose
between check payments or direct
deposit and will be paid every Friday of
the tour. All per diems will be given out on
Monday's and will need to last for the
entire week. To make sure that all people
are paid on time, it is their responsibility to
send all bank account information to the
Accountant so any necessary paperwork
or set up can be done before the tour
starts.  
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UPDATED BUDGET
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Both of the bands ended up achieving their financial
goals. At the end of the tour they ended up making a
$1,192,362 profit and got to split it 60/40. Lawrence left
with $715,517.20 and leaving Ripe with the remaining
$476,844.80. Both bands have used this money to give
bonuses to their cast and crew and put the rest into
savings to prepare for the next tour!
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WORKS
CITED

https://lawrencetheband.com/

https://www.ripetheband.com/

https://www.wgbh.org/indie/2018/07/11/bands-you-should-know-
ripe

https://wers.org/showreviewripe/

https://towertheatreokc.com/

https://pinewoodbowltheater.com/

https://thearetha.com/

https://www.redrocksonline.com/

http://www.hatchshell.com/

https://www.jaypritzkerpavilion.com/
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