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Lawrence is a brother/sister band
founded in New York City and on
their shared love for soul and pop
music. Together, throughout their
lives, they added friends to the group
to create an eight-piece band.

Since their inception, Lawrence has
gained a large following that love
their "high-energy, keyboard-driven
sound, which features tight,
energetic horns and explosive lead
vocals".

Now with five released albums,
Lawrence is on their way to making
themselves the new pop sound of
their generation!

A shared love of jazz and jam bands is
what created the up-and-coming
band Ripe. This is a seven-piece
group originally from Boston that is
excited to share their groove with all
new audiences.

Ripe has created an interesting mix
of "groove-centric, horn-heavy,
improvisational jam music with pop-
centered melodies". Their style s
something you just latch onto.

With one album and multiple EPs,
Ripe is ready to take on this tour and
gain all the experience and exposure
they can!




THE

HISTORIES

Clyde and Gracie grew up listening to
the greats', Stevie Wonder, Randy
Newman, and Aretha Franklin
records in their family's New York City
apartment. Through this upbringing,
they both gained a love of jazz/funk
music.

Lawrence first released 'Breakfast' in
2016 which sparked peoples' interest.
Following their first aloum, Clyde and
Gracie signed to Beautiful Mind by
Jon Bellion and released their second
album 'Living Room'.

Since then, they have been enjoying
their time on tours and releasing

their third major album 'Hotel TV

Ripe got their start at Berklee College
of Music and met within the first few
weeks of their time there. Starting as
just a jam band, Ripe has come a
long way.

Their first EP was released in 2016
quickly followed by another one in
2017. Following their success, an
alboum, 'Joy in the Wild Unknown/,
was released.

Five EP's or singles have made their
debut since then, with a sixth one on
the way. Ripe is on their way to
musical success and we can't wait to
see what they come up with next!
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ROBBIE WULFSOHN TORY GEISMAR
lead vocals guitar

JON BECKER SAMPSON HELLERMAN

guitar drums

JOSH SHPAK CALVIN BARTHEL

trumpet trombone

NADAYV SHAPIRA

bass




ANNALESA JOHNSON SUSAN COSBY

tour manager technical director

MELANIE SHELLEY

stage manger

THE CREW

KYLE CRANE

stagehand, audio

~ »
MARY THOMSEN AMANDA COLBORNN
stagehand, lighting assistant stage manager
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e Lawrence and Ripe will not be

hosting any master classes at any
of the stops on this tour.

e VIP tickets will be available for

purchase for fans to get the
chance to meet the bands and
crew and hang out with them
backstage after the show.

During the festival, each band wiill
get to have meet and greets with
the fans. They will also get the
opportunity to speak about the
history of their bands, what they
are inspired by, the meaning of
their songs, etc.



DETROIT, Ml

KANSAS CITY, MO

SALT LAKE CITY, UT

SAN FRANCISCO, CA

AUSTIN, TX

PHILADELPHIA, PA

HATCH MEMORIAL SHELL
THE ARETHA

JAY PRITZKER

POWER & LIGHT DISTRICT
RED ROCKS AMPHITHEATER
RED BUTTE GARDEN

THE VERA PROJECT

THE CHAPEL

THE GREEK THEATRE
SKYLINE THEATER

THE FILLMORE

THE FILLMORE

SUMMERSTAGE
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EQUIPMENT

CAST & CREW

Equipment will be
transported by two large
delivery trucks. Since both bands will
only need to transport large
instruments, a medium sized platform,
and minimal technical equipment will
suffice.

The cast a crew will travel by a
combination of busses and planes.
When locations are closer together, they
will take a bus and when locations are
further apart, they will travel on an
airplane.

BUS TRAVEL AIR TRAVEL

Detroit to Chicago Boston to Detroit
Kansas City to Denver Chicago to Kansas City
Denver to Salt Lake City Salt Lake City to Seattle
San Fran to Los Angeles Seattle to San Fran
Austin to New Orleans Los Angeles to Austin
New Orleans to NYC



Booking Packet

Letter to Potential Presenter
Brochure
Company Description
Company History
Promotional Photos
Business Card
Reviews

Booking Fee




Billy Bob, Event Director

Red Rocks Amphitheater

18300 W Alameda Pkwy

September 26, 2022 Morrison, CO 80465

Billy Bob,

Thank you for expressing interest in the collaboration tour
between the bands Lawrence and Ripe! My hame is Annalesa
Johnson and | am the tour manager for this exciting presenting
opportunity.

Please take a look through this packet and see what all
Lawrence & Ripe On Tour has to offer! Listed below is what you
should expect to find in this packet.

e Company Description and History
Promotional Materials

Reviews

Contact Information

Booking Fee

We feel that these two bands offer a special sound that can be
enjoyed by all people and hope that you could see them
performing at your location.

We look forward to working with you. Please reach out if you
have any questions. Thank you for your time!

Sincerely,

:74/1/%@!@5@ ga%n/fan/

Annalesa Johnson
Tour Manager

Lawrence & Ripe On Tour
annalesa@LandR.com






"A bright and buoyant pocketful of

pop-soul sunshine, Lawrence \Q‘&
promises to put a spring in your step %

and a smile on your face."

*Ripe~

ON TOUR

"Lawrence is carefully carving
out a place for themselves in
pop music and redefining the

genre along the way." nczﬂ—J}nﬂ—J cm

Annalesa Johnson
Tour Manger
402.604.5013

"Ripe's show was the definition annalesa@lLandR.com
of fun."

"Seven-man band Ripe held the
musical equivalent of a homecoming
game over the weekend."
@lawrencetheband

@ripelove

Lawrence the band

-m Ripelove




Lawrence is a brother/sister band
founded in New York City and on
their shared love for soul and pop
music. Together, throughout their
lives, they added friends to the group
to create an eight-piece band.

Since their inception, Lawrence has
gained a large following that love
their "high-energy, keyboard-driven
sound, which features tight,
energetic horns and explosive lead
vocals".

Now with five released albums,
Lawrence is on their way to making
themselves the new pop sound of
their generation!

A shared love of jazz and jam bands is
what created the up-and-coming
band Ripe. This is a seven-piece
group originally from Boston that is
excited to share their groove with all
new audiences.

Ripe has created an interesting mix
of "groove-centric, horn-heavy,
improvisational jam music with pop-
centered melodies". Their style s
something you just latch onto.

With one album and multiple EPs,
Ripe is ready to take on this tour and
gain all the experience and exposure
they can!




THE

HISTORIES

Clyde and Gracie grew up listening to
the greats, Stevie Wonder, Randy
Newman, and Aretha Franklin
records in their family's New York City
apartment. Through this upbringing,
they both gained a love of jazz/funk
music.

Lawrence first released 'Breakfast' in
2016 which sparked peoples' interest.
Following their first aloum, Clyde and
Gracie signed to Beautiful Mind by
Jon Bellion and released their second
album 'Living Room'.

Since then, they have been enjoying
their time on tours and releasing

their third major album 'Hotel TV

Ripe got their start at Berklee College
of Music and met within the first few
weeks of their time there. Starting as
just a jam band, Ripe has come a
long way.

Their first EP was released in 2016
quickly followed by another one in
2017. Following their success, an
alboum, 'Joy in the Wild Unknown/,
was released.

Five EP's or singles have made their
debut since then, with a sixth one on
the way. Ripe is on their way to
musical success and we can't wait to
see what they come up with next!
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BUSINESS CARD

*Ripe~

ON TOUR

Tour Manger

402.604.5013

annalesa@lLandR.com
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REVIEWS

"The group ripped open their set with
"Beta Male," which got people
headbanging and jumping even in the
balconies. Ripe's show was the definition

of fun."
-wers 889 fm

"Seven-man band Ripe held the musical
equivalent of a homecoming game over
the weekend."

- The Tech

"The brother/sister musical phenomenon

you need to hear."
- Affinity

“A bright and buoyant pocketful of pop-
soul sunshine, Lawrence promise to put a
spring in your step and a smile on your
face.”

- Atwood Magazine

“Lawrence is carefully carving out a place
for themselves in pop music and
redefining the genre along the way.”

- Femme Riot

LAWRENCE



BOOKING FEE

Lawrence & Ripe On Tour has a
booking fee of $10,000 per show.
This number is able to be
negotiated. A technical rider will
also be sent during these
negotiations. We will also ask for
20% of all ticket sales, leaving 80%
for the presenter. This number is
also up for negotiation. All
merchandise sales will go directly to
the bands.

EXPLANATION

All of the materials included in this booking packet have been
specifically chosen and carefully created to best serve this tour!
It is our main goal to accurately represent who Lawrence and
Ripe are as bands through this packet. By putting in this effort,
we are hoping to book presenters whose interests align with our
bands and who want to bring a funky sound with a positive
outlook to their venue.

The booking process will begin in July. Since Lawrence and Ripe
are still on the rise, starting the booking process one year out
will be plenty of time. Each month different tasks and deadlines
need to be completed. This calendar will be used by all people in
our higher management positions to facilitate an efficient and
successful booking process.




e Preliminary meetings -

Is touring realistic?
Research potential
destinations/venues.
Designh meetings to
discuss marketing
materials.

Deadline for creation
of marketing
materials.

Deadline for printing
of marketing
materials.

e Send booking
packets to interested
presenters.

e Follow up with
somewhat interested
presenters.

Deadline for the
design of marketing
materials.

Create
calling/mailing lists.

Mail brochures to
potential presenters.
Begin cold calls to
potential presenters.

Begin to ask
potential presenters
more in depth
technical questions.
Start confirming
bookings.



Deadline for final
conformations of
bookings.

Deadline for signed
booking contracts.
Start planning the
travel logistics.

Deadline for all cast
and crew contracts.
Send advertisment
materials to
presenters.

Launch March
advertising plan

o Keep in contact with

presenters.

e Launch May social

media advertising
plan.

e Load equipment

onto trucks.

e Deadline for hotel
bookings.

e Deadline for
transportation
booking.

o Create cast and crew
contracts.

e« Bands have
rehearsals.

e Launch April
advertising plan.

e Confirm local crew at
venues.

e Go tour!



PRESENTER
DATABASE

Technical = . - Previous
Capabilities Facility Details Venue Capacity Local Crew ormances

Hatch Memorial Shell | Santa Claus ﬂ??sm“ﬂ:wh 617.626.1250 santaghatchmemorial 3___@,5.“.._.”__.. lighting | Office space and green |, 3 wﬂaiﬂﬂ.!_
o n cuuu_ca ' shell.com contracted in, room available ’ Symphony, The
sufficient power Vinuoso Orchestra
m== _E_E.w system is
201 East Randolph Green room, dressing Chicago Gospel
Jay Pritzker Street Chicago, [L | 312.742.1168 billy@jaypritzker.com n..,_.nﬂu _:5 _.___Eta rooms, and catering Music Festival,
60601 DE!-E__ Eo burwill [available Chicago Jazz Festival
..R.n LED screen, built
. 50 East 13th Street, SR in stage, house sound, g:a!ﬂﬁ.nﬁs Randall King,
Power & Light Bruno Mars Suite 200 Kansas City, | 816.842.1045 brunogpandidisurict. | ¢, 100 and lighting, on site | 4 Providad geen 1 g Wonderfuzz, The
. MO 64106 . AV technicians, DO arl T Zeros, Triston Marez
wireless microphones | 0™ available
18300 W Alameda : . s Nhn_ma Steve Miller
MM Fm_n_.u Jeannewe Murietra | Plowy Morrison, CO | 720.865.2484 e ) I m..z_. Pitbull, Amos
phitheater 80465 VETGOV.OTE requirments are met!! Lee, Thomas R}

(4) Spotlights, other
o lighting can be
: 400 Pinnacle Arean brought in per rider, Earth, Wind & Fire,
it P Drive Lincoln, NE dorenz@pinnaclcban g, sound s provided by a |POnBI ciog. 140704 Sey, Bon Iver, Goo
8 68508 contractor, sufficient Goo Dolls, ZZ Top
vs_ﬂ rigging

Company Contact Name Address Pricing and Rates

“The Right 50 Cent, Ne-Yo,
Sulaiman Mausi, | 2600 Atwater Streec Alltechineal Location s by the Soulja Boy Tell ‘Em,

Productions(The |G ool Manager  |Detwoit, MI4g207  |313:393.0292 e e requirements are met! | water Stevie Wonder, Black

asi) Byrds, Nicki Minaj

In house technical kel
425 NW 23rd Street T support if we require | Flexible seating plans. F&E%QE.
Tower Theatre Billy Bob Oklahoma City, OK | 405.708.6937 .s“_a specific lightingor | Office, studio, and Magdal ;th e
73103 sound. 4K cinema residential spaces Lund, Os Mutantes

Yes/No/Maybe ﬂ._s 1 to contact

Typically they have
orchestras perform in
this space, but are



PRESENTER
DATABASE
EXPLANATION

The Presenter Database IS an
organizational tool for easy reference to
potential presenters. This spreadsheet
can be filled with presenters that have
booked either of the bands previously,
presenters that we have been in contact
with Iin the past, but have never booked
with before, or presenters that we have
researched and reached out to on our
own. It Is essential to keep this document
up to date so that it can be referenced
and used to our advantage when
speaking to potential presenters for our
tour.




BOOKING
PROCLSS

Due to the size of Lawrence and Ripe and the newness of their
groups, we will not be attending a booking conference and will
instead be handling all booking activities internally. As the Tour
Manager, our General Manager and | will take the lead in
booking presenters. To start this process, we will look through all
information from past tours, concerts, conversations, etc. that
both bands have done or had in the past. Hopefully, we will be
able to gain a starting point from this research to start making
connections with potential presenters. With this information,
combined with our Presenter Database, we will start to send
emails and make cold calls. We will make these calls and send
information to presenters in locations we are hoping to tour to
and venues that would meet the needs of our requirements.
Based on the presenters’ interest, we will start to send out our
Booking Packet and schedule meetings to discuss more
information. If we can visit the venue/presenter in person, that
would be preferred. This way we can get our first glimpse of the
space. Once we get a more finalized list of presenters, contracts
with technical riders will be sent out to the presenters and
negotiations will begin. Through this process, we hope to be
able to sign thirteen venues.
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TECHNICAL
QUESTIONNAIRE

TECHNICAL INFORMATION QUESTIONNAIRE

VENUE INFORMATION

Name of Venue/Performance Space

Address

Ciry State Zip Code

Please provide parking information for buses and trucks at your venue. Include a map if necessary.

CONTACT INFORMATION

Please list any relevant contacts such as: facilities managers, front of house managers, head electricians,
etc.

Contact 1

Name: Position:
Email: Phone:
Contact 2

Name: Position:
Email: Phone:
Contact 3

MName: Position:
Email: Phone:
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TECHNICAL
QUESTIONNAIRE

GENEFAL INFORMATION

A. Venue Capacity:
B. Load-in Point (describe):

C. Load-in Area (describe):

D. Other Load-in specifications or typical issues

DRESSING ROOMS

A. Total number of dressing rooms

B. Where are the dressing rooms located?

C. Describe the path from dressing rooms to stage

D. Are the dressing rooms equipped with the following?
Yes No (1) Full body length mirror

Yes No Make-up mirrors

Yes No Hotand cold running water

Yes No Toilets

Yes No Sinks

__Yes _ No Paper products (toilet paper, paper towels, feminine products)
__Yes __ No Sanitary products (hand soap and sanitizer)

__Yes __ No 120volt/20 amp outlets

__Yes __ No (3)ormore chairs

Yes No (1) rolling clothing rack
_ Yes _ No Page Monitors
Yes No Adequate heat/air conditioning
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TECHNICAL
QUESTIONNAIRE

STAGE DIMENSIONS
A. Stage
a. Depth from front of apron to plaster line:
b. Depth from plaster line to back wall:
c. Wing space stage right:
d. Wing space stage left:

(]

Height from stage floor to grid:

s}

List all usable stage entrances (with dimensions):

g Other comments on stage space:

FLY SYSTEM

A. Do you have a fly system? Yes No

B. Ifyou have a fly system:
a. Type:

b. Total number of usable line sets

c. How close to the floor will the pipes come in?

d. The fly system is: Single Purchase Double Purchase
Motorized Manual
MASKING
A, Legs
a. How many pairs of legs are necessary to mask the stage?
b. How many pairs of legs do you have available?

¢. Whatare their hanging dimensions?
d. Material
e. Color
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TECHNICAL
QUESTIONNAIRE

f. Condition

g Are the legs permanently hung?

B. Borders or Teasers (overhead, horizontal masking drapes)

a. How many borders are necessary to mask the stage?
b. How many borders do you have available?

c. What are their hanging dimensions?

d. Material

e. Color

f. Condition

g. Are the borders permanently hung?

C. Backings
a. Doyouhaveacurvedcyc? _ Yes __ No
b. Dimensions
c. Material
d. Color
e. Condition
f. Distance from the plaster line

g. Isthere a crossover behind the cyc? Yes No

D. Additional Comments:




TECHNICAL
QUESTIONNAIRE

LIGHTING SYSTEM

A. Dimmers

Brand name of dimmers

Total number of dimmers available for use

The system is years old

= I LI~ N

Condition of dimmers

e. Reliability of dimmers

B. Control Board
a. List brand name
b. List model

c. Isitmemory, preset, or manual?
d. Where is it located?

e. Isthere a remote control station? Yes No
C. Parch Panel
a. How do you match dimmers? Dimmer per circuit Pin and plug, patch
panel Quick connect Hard wired

b. Brand name of each panel:

¢. Location:

D. Power Source

a. Isthere a company switch for tying-in road boards? Yes No
b. If there is a company switch:

i.  Isicthree phase or single phase?

ii.  Where is it located?

c. Ifthere is no company switch:

i.  Where is the closest source of electricity to the stage?

ii.  Describe the source

iii. Do you require your electrician to tie into this power source?

Yes No




TECHNICAL
QUESTIONNAIRE

LIGHTING EQUIPMENT

A. Please list all lighting instruments available for use.

QUANTITY TYPE LENS DIAM. FOCAL SINGLE/DO | WATTAGE BRAND
LENGTH UBLE LENS

B. What type of connectors do you use?

a. __ 2Pin(ungrounded)
b. ___ 3Pin(grounded)
¢. _____ 3Pin(Hargelock)
C. Twist lock
a. _____ 2Prong(ungrounded)
b. ____ 3 Prong(ground OUT)

C. 3 Prong (ground IN)




TECHNICAL
QUESTIONNAIRE

LIGHTING POSITIONS

A. Onstage lighting positions
a. Firstelectric

i.  Distance from plaster line

ii.  Number of circuits
iii.  Does it fly? Yes No

iv.  Permanently mounted instruments:

b. Second electric

i.  Distance from plaster line

ii. Number of circuits
iii.  Does it fly? Yes No

iv. PCTI‘I]?.“EI"I'C].}" mounted instruments:

¢. Third electric

i.  Distance from plaster line

ii. Number of circuits
iii.  Doesit fly? Yes No

iv.  Permanently mounted instruments:

d. Fourth electric

i.  Distance from plaster line

ii.  Number of circuits
iii.  Does it fly? Yes No

iv.  Permanently mounted instruments:

e. Cyc Lighting
i.  Which pipe do you light your cyc?

i. Distance from pipe to cyc

iii.  What kind of instrument do you light your cyc with?

1. Type of instrument
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TECHNICAL
QUESTIONNAIRE

2. Number of instruments

3. Warttage of each lamp

B. Front of house lighting positions

a. Beamslot #1

i
ii.
iii.

iv.

Distance from plaster line

Height above stage level

Number of different circuits

Describe all permanently mounted instruments

b. Beamslot#2

i
ii.
iii.

iv.

Distance from plaster line

Height above stage level

Number of different circuits

Describe all permanently mounted instruments

c. Beamslot#3

i

ii.

iii.

iv.

Distance from plaster line

Height above stage level

Number of different circuits

Describe all permanently mounted instruments

d. Balcony Rail

L

ii.
ii.

iv.

Distance from plaster line

Height above stage level

Number of different circuits

Describe all permanently mounted instruments




TECHNICAL
QUESTIONNAIRE

SOUND SYSTEM
A. The sound produced by our sound systemis: ___ Poor ____ Fair ___ Good
Excellent
B. Oursoundsystemis: ____ Notreliable __ Fairlyreliable ____ Reliable
__ Extremely reliable
C. Amplifiers
a. Brand Name Model
b. Age
c. Condition
d. Isthere a stereo system? Yes No
e. Whatis the wartage per channel?
D. Pre-Amplifiers
a. Brand Name Model
b. Age
c. Condition
d. How many channels are available?
e. Are bass and treble adjustable? Yes No
f. Where is the control bar located?
E. Speakers
a. Brand Name Model
b. Age
c. Condition
d. Describe the house system

Describe the stage monitor system

F. Other relevant and usable sound equipment

39



10

TECHNICAL
QUESTIONNAIRE

G. Communications

a. Do you have a communication system? Yes No
b. How does it operate?
c. Brand Name
d. Age
e. Condition
f. How many stations are there?
g. Location
MISCELLANEOUS ITEMS

A. Stage Floor
a. What s the stage surface made of?

b. Can a smaller mobile stage be placed on top? Yes No
B. Wardrobe
a. Are there dry cleaners nearby that you recommend? Yes No
i. Name:
ii. Address:
iii. Phone Number:
iv.  Hours:
b. Is there a laundromat nearby that you recommend? Yes No
i. Name:
ii. Address:

iii. Phone Number:

iv. © Hours:

C. Comments/Areas for concern
a. DPlease leave any other comments, diagrams, charts, or areas of concern about your

performance space that may be helpful to “Lawrence & Ripe On Tour”.




4

TECHNICAL
QUESTIONNAIRE

(Name)

(((((((
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LETTER OF
AGREEMENT

LETTER OF AGREEMENT

This letter acts as an agreement between Lawrence and Ripe (Known hereafter as the “Company”) and
The Mann Center (Known hereafter as the “Presenter”) for the production of Lawrence & Ripe On
Tour at The Mann Center (name of venue), in Philadelphia, Pennsylvania (city and state), on
06/26/2024 (dd/mm/2024).

I. SERVICES
A. The Presenter agrees to engage in the listed services of the Company:
B. The Company will provide one performance on the date of June 26, 2024.

Performances will occur at 8:00pm.

II. COMPENSATION

A. The Presenter agrees to pay the Company the amount of 10,000 dollars.
Compensation will be made in two separate installments. One-half of the fee ($5,000)
will be paid to the Tour Manager, Annalesa Johnson, upon signing this contract, and
the second half ($5,000) will be paid before the ending of the last performance.

B. The Presenter agrees to accept 75% of ticket sales, while 25% of sales will be given to
The Company.

C. Acceptable forms of payment include certified checks or direct deposits. Failure of

payment will result in the cancellation of the performance and services listed above.

III. CANCELLATION
A. Both the Company and the Presenter reserve the right to cease this agreement and all
promised responsibilities without fault if the party gives written notice sixty (60) days
before the first performance.
IV.  Both parties plan for the full contract to follow this letter by 03/26/2024 (dd/mm/yyyy).

Agreed to by:
Presenter (Print) Company (Print)
Presenter (Signature and Date) Company (Signature and Date)
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CONTRACT

CONTRACT

Agreement made on this day of 20___ berween Lawrence & Ripe On Tour (Known

hereafter as the “Company™), and The Mann Center (Known hereafter as the “Presenter”).

The Presenter agrees to engage in the following services of the Company and abide by the conditions

stated below

I. SERVICES
A. The Presenter agrees to engage in the listed services of the Company:
B. The Company will provide one performance on the date of June 26, 2024.

Performances will occur at 8:00pm.

II. COMPENSATION

A. The Presenter agrees to pay the Company the amount of 10,000 dollars.
Compensation will be made in two separate installments. One-half of the fee ($5,000)
will be paid to the Tour Manager, Annalesa Johnson, upon signing this contract, and
the second half ($5,000) will be paid before the ending of the last performance.

B. The Presenter agrees to accept 75% of ticket sales, while 25% of sales will be given to
The Company.

C. Acceptable forms of payment include certified checks or direct deposits. Failure of

payment will result in the cancellation of the performance and services listed above.

III. ADVERTISING

A. The Company agrees to provide the Presenter with all marketing and promotional

material by day of ,20___. Any additional materials the Presenter

would like to use to promote must be approved by the Company’s Tour Manager

before publication.
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Iv.

CONTRACT

FORCE MAJEURE
A. No party will be held liable for the failure to perform due to unforeseen circumstances.
Examples of events include illness, death, natural disaster, fire, lockouts, accidents,
strikes, or any other acts of God that are out of control of the Presenter and/or

Company.

TRANSPORTATION
A. The Company will provide all its transportation. The Presenter will have to provide a
viable loading dock and guaranteed parking spots for all Company vehicles, including

buses and trucks.

COMPLEMENTARY TICKETS
A. The Presenter agrees to provide fifteen (15) complimentary tickets to each

performance.

SUBCONTRACTING
A. The Presenter may not book any other events during the time frame the Company will
be residing in the Presenter’s venue. This spans from the first day of load-in until the

strike is completed.

TECHNICAL RIDER
A. The Presenter agrees to all items listed within the Technical Rider and will provide the

necessities to the Company. This will be at the expense of the Presenter

CANCELLATION
A. Both the Company and the Presenter reserve the right to cease this agreement and all
promised responsibilities without fault if the party gives written notice sixty (60) days

before the first performance.

Agreed to by:
Presenter (Print) Company (Print)
Presenter (Signature and Date) Company (Signature and Date)
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ON TOUR

Addendum to Contract between Lawrence & Ripe On Tour (known hereafter as the “Company”) and
The Mann Center (Known hereafter as the “Presenter™).

The Presenter agrees to the following requirements of the Company stated below:

I. PERFORMANCE SPACE
A. The Presenter will provide a floor space with at least 60° x 40” of usable stage space.
1. The Presenter will provide a floor space that is compatible with a 16" x 10°
portable stage riser.
B. The Company will have exclusive access to the venue during the run of the show.
C. The Presenter will make sure all agreed areas of the venue are cleaned before the arrival
of The Company.

II. FRONT OF HOUSE
A. The Presenter agrees to provide space for three 10’ x 10’ canopy tents for merchandise
sales.
1. The Presenter agrees to provide 3 folding tables for merchandise sales.

2. The Presenter agrees to provide power to merchandise tables.

B. The Presenter also agrees to provide security for all entrances and exits.

III. CREW
A. The services of the following local stagehands will be required by the Company:
1. Load-in
a) Five (5) truck loaders
b) Two (2) sound
c) Two (2)electricians
d) Local crew will be called two hours prior to the start of load in and will
be on call when needed.




2. Performance
a) One(1)sound
b) One (1) electrician
¢) Local crew will be called two hours prior to the start of the show and
will be on call when needed.
2. Load-out
a) Five (5) truck loaders
b) Two (2) sound
c) Two (2)electricians
d) Local crew will be called two hours prior to the start of load out and
will be on call when needed.
IV. LOAD-IN
A. Load-in will begin on 2024 at
B. Load-in will last a minimum of four hours.

V. LOAD-OUT
A. Load-out will begin immediately following the end of or last performance.
B. Load-out will last a minimum of four hours.

VI. LIGHTING
A. The Presenter agrees to provide all elements required by the lighting designer of the
Company. All elements must be in good working condition.
B. The Company will provide:
1. All moving light instruments
2. Lightboard for movers
3. Gels
4. Cabling
C. The Presenter will provide:
1. Sufficient amount of static lights to create general stage washes.
2. Light board for static instruments
3. Cabling
4. Sufficient power for both moving and static lights
D. Instruments must be patched according to the attached Light Plot. Static lighting
equipment must be hung, cabled, patched, color cut and in place, prior to the

Company’s arrival.




VIIL

SOUND
A. The Presenter agrees to provide all elements required by the sound designer of the
Company. All elements must be in good working condition.

B. The Company will provide:
1. Sound board compatible, Bluetooth instrument microphones
2. Any microphones worn on a performers body

C. The Presenter will provide:
1. Eight(8) handheld microphones
2. Asound board that is compatible with the Company’s equipment, with at least

36 channels.

ELECTRICITY
A. The Presenter agrees to provide at least 150 amps of electrical power that is required for
all technical needs of the show. In addition, the Presenter will have a backup generator
of at least 3250 kW in case of an emergency.

TECH / SOUND REHEARSAL
A. Tech and sound rehearsal will commence three (3) hours prior to the start time of the
show.

BACKSTAGE

A. The Presenter agrees to provide three separate dressing rooms. All dressing rooms must
be well lit, clean, with a bathroom, and outlets. All dressing rooms must be on the same
floor level as the stage. The dressing rooms must be large enough to safely
accommodate seven (7) people in the room. All dressing rooms will be secured and
reserved for the singers and musicians from Lawrence and Ripe.

1. All dressing rooms must be equipped with enough tables, chairs, and mirrors
to accommodate seven (7) people in the room.

. The Presenter agrees to provide a large green room. This room must be well lit, clean,
with a bathroom, outlets, mini-fridge with 16 fluid ounce water bottles, and
comfortable places to sit. This space will be secured and reserved for the singers and
musicians from Lawrence and Ripe.

Agreed to by:

Presenter (Print) Company (Print)

Presenter (Signature and Date) Company (Signature and Date)




Review any current
marketing materials.
Develop the
marketing plan.
Create promotional
timeline.
Video/photo shoot.

e Send press Kits to
presenters.

Reach out to all
media contacts.
Check in with
presenter/ask if they
need help.

Check in with
presenters and
media contacts.
Post count downs to
the shows.

Confirm local
interviews.

Create a press Kit for
presenters.

Verify social media
campaign.

Clarify any questions
with band leads.
Finalize tour website.

Send press releases to
media contacts.

Mail out materials.
Schedule local
interviews.

Send all dates to
newspapers.

Go tour!

Post social media
content in each
location.

Post behind the
scenes content.
Local interviews.



PRESS RELEASE

PRESS RELEASE

asatree

New York City, NY
For Immediate Release

For the first time ever, Lawrence and Ripe will be touring the country to bring their revamped
jazz sound to everyone. See them both June 3rd - July 1st 2023!

Lawrence is a brother/sister band founded in New York City and based on their shared love for
soul and pop music. Together, throughout their lives, they added friends to the group to create an
eight-piece band. Since their inception, Lawrence has gained a large following that love their
"high-energy, keyboard-driven sound, which features tight, energetic horns and explosive lead vocals”.
Now with five released albums, Lawrence is on their way to making themselves the new pop sound of
their generation!

"Lawrence is carefully carving out a place for themselves in pop music and redefining the
genre along the way."

- Femme Riot

A shared love of jazz and jam bands is what created the up-and-coming band Ripe. Thisisa
seven-piece group originally from Boston that is excited to share their groove with all new audiences.
Ripe has created an interesting mix of "groove-centric, horn-heavy, improvisational jam music with
pop-centered melodies”. Their style is something you just latch onto. With one album and multiple
EPs, Ripe is ready to take on this tour and gain all the experience and exposure they can!

"Seven-man band Ripe held the musical equivalent of a homecoming game over the weekend.”
The Tech

Make this summer one to remember and experience all the Lawrence & Ripe On Tour has to
offer! For any further questions or interview inquiries please refer to Tour Manager Annalesa Johnson.

Contact: Annalesa Johnson, Tour Manager
Phone: (123)456-7890
Email: annalesarjohnson@L&Rontour.com




PROMOTIONAL
CALENDAR

This promotional calendar will be used by the Tour Manager and

the Marketing team to keep track of all of the marketing and
promotional endeavors during the pre-production period and
throughout the tour. This calendar is a broad overview of all of
the things that will occur during this time. It will be used as a
checklist during the months prior to the tour. Our marketing
team will have their own, more in depth version of this calendar.
They will be in charge of the finer details concerning marketing.

PRESS KIT

The Press Kit will be created and sent out to help facilitate a
cohesive brand and consistent marketing for tour. It will be sent
to presenters, local news/radio stations, local newspapers, and
other entities specific to a tour location. Sending out this kit will
help to ensure that all of our presenters will have the adequate
marketing materials and it will always align with the artistic
vision of both Lawrence and Ripe.

Both bands have a unique brand and we are passionate about
portraying them in the same light they have worked so hard to
create. The Press Kit will be sent out in physical form, but will
also be made available on our tour website for download. The Kit
will include:

e Press Release e All promotional photos
e Bios of both Lawrence in high resolution

and Ripe o Download available
e Posters, flyers, and e Audio files from previous

brochures shows




MANAGER'S TIMETABLE

Preliminatry meetings - is touring realistic?

Research potential destinations/venues

Design meetings to discuss marketing materials

Set schedule for the entire pre-production and tour process
Start design of booking materials

Get total spending amount from bands

Deadline for the design of marketing materials
Create calling/mailing lists

Propose budget to bands

Look at first draft of marketing materials
Look at first draft of booking materials




MANAGER'S TIMETABLE

Deadline for creation of marketing materials
Deadline for creation of booking materials

Send booking materials to printers

Update presenter and mailing list

Gather contact information of potential presenters

Mail brochures to potential presenters
Begin cold calls to potential presenters
Follow up with interested presenters

Write base contract for potential presenters

Send booking packets to interested presenters

Follow up with somewhat interested presenters

Begin to ask potential presenters more in depth techincal questions
Start confirming bookings

Mail out contracts to presenters
Begin negotations with presenters
Review presenter's answers to technical questions

Start creation of tour website

Review any current marketing materials provided by bands
Develop the marketing plan combining both bands

Create promotional timeline

Video/photo shoot

Deadline for final conformations of bookings

Deadline for signed booking contracts

Start planning the travel logistics




MANAGER'S TIMETABLE

Create a press kit for presenters
Verify social media campaign plans
Clarify any questions with band leads
Finalize tour website

Deadline for hotel bookings
Deadline for transportation booking
Create cast and crew contracts

Begin negotiations for cast and crew contracts

Send press kits to presenters

Reach out to all media contacts

Check in with presenter/ask if they need help
Deadline for all cast and crew contracts

Send advertisment materials to presenters
Launch March advertising plan

Compare equipment owned by bands

Send press releases to media contacts
Mail out materials

Schedule local interviews

Send all dates to newspapers

Bands have rehearsals

Launch April advertising plan
Confirm local crew at venues

Check in with presenters and media contacts
Post count downs to the shows

Confirm local interviews

Keep in contact with presenters

Launch May social media advertising plan
Load equipment onto trucks




MANAGER'S TIMETABLE

What
When . Who Notes
Cast Crew
. Jwmer

6:00 AM
7:00 AM
800 AM
%00 AM
1000 AM Load equipment Lawrence CREW Loading dock
11:00 AM
12:00 PM.
1:00 PM
2:00 PM
3:00 PM Dcpd.n'to Boston Lawrence CAST and CREW Bus travel
400 PM
5:00 P'M.
6:00 PM. Arrive at horel Lawrence CAST and CREW Mariort
7100 PM
§:00 PM First Company Dinner!! CAST and CREW Faccia Brurta
2:00 PM
10:00 PM
11:00 PM
12:00 AM
1:00 AM
200 AM
300 AM
400 AM
5:00 AM

600 AM
Sleepy time CAST and CREW Mariont
700 AM

8:00 AM Tour the space CREW Harch Memorial Shell
200 AM Band bonding ime,

personal time
10:00 AM Load in CREW Hartch Memorial Shell

11:00 AM Lunch break
12:00 M Lunch break Ripe CAST
1:00 PM Ripe rehearsal time
2:00 PM
3:00 PM Load in CREW, Lawrence CAST
400 M| Lawrence rehearsal time
5:00 PM
G:00 PM
7:00 PM

Sleepy time

Personal time CAST and CREW

Slecpy time CAST and CREW Mariott

Hatch Memorial Shell

Company Dinner!! CAST and CREW Yvonne's




MANAGER'S TIMETABLE

Who

CAST and CREW

Hatch Memorial Shell

Lunch break

CREW

Last preparations before mic check

CAST and CERW

Hatch Memorial Shell

Microphone check

Ripe CAST and CREW

Lawrence CAST and CREW

Hatch Memorial Shell

Dinner break

CAST and CREW

Final preparations

CAST and CREW

Hatch Memorial Shell

Ripe GO

CAST and CREW

Hatch Memaorial Shell

Lawrence GO

CAST and CREW

Harch Memorial Shell

Hatch Memorial Shell

Travel equipment

Cast and erew sleepy time

Depart for airport

Fly 1o Detroit

Travel equipment

CAST and CREW

Drriver w/ equipment

CREW

CAST and CREW

CAST and CREW




MANAGER'S TIMETABLE

CAST and CREW

Hilwon

Lunch break

CAST and CREW

Last preparations before mic check

CAST and CREW

Microphone check

Lawrence CAST and CREW

Ripe CAST and CREW

Dinner break

CAST and CREW

Final preparations

CAST and CREW

Ripe GO

CAST and CREW

Lawrence GO

CAST and CREW

Travel to Chicago

Cast wravel to Chicago

Check into horel

Travel equipment

Sleepy time

Cast leave for Chicage, Crew
leave when strike is done,
Mariott hotel

Sleepy time

Mariott

Tech Rehearsal

Lunch break

CAST and CREW

Last preparations before mic check

CAST and CREW

Micraphone check

Lawrence CAST and CREW

Ripe CAST and CREW

Dinner break

CAST and CREW

Final preparations

CAST and CREW

Ripe GO

CAST and CREW

Lawrence GO

CAST and CREW

Travel equipment

To Kansas City

Cast and crew sleepy time




MANAGER'S TIMETABLE

Depart for airpert

Fly to Detroit CAST and CREW
Travel equipment

CAST and CREW

CAST and CREW

Power & Light

Hilvon




MANAGER'S TIMETABLE

Who

CAST and CREW

Lunch break

CAST and CREW

Last preparations before mic check

CAST and CREW

Microphone check

Lawrence CAST and CREW

Ripe CAST and CREW

Dinner break

CAST and CREW

Final preparations

CAST and CREW

Ripe GO

CAST and CREW

Lawrence GO

CASTand CREW

Travel equipment

Cast and erew drive to denver

Drive to Denver

Check into hotel

Travel equipment

Personal time

Lunch break

CAST and CREW

Driver w/ equipment

CAST and CREW

CAST and CREW

CAST and CREW

CAST and CREW

Company dinner!!

CAST and CREW

CAST and CREW

CAST and CREW




MANAGER'S TIMETABLE

Who

CAST and CREW

Tech Bchearsal

Lunch break CAST and CREW

Last preparations before mic check CAST and CREW
Lawrence CAST and CREW
Ripe CAST and CREW

Dinner break CAST and CREW
Final preparations CAST and CREW

Microphone check

Ripe GO CAST and CREW

Lawrence GO CAST and CREW

Pack personal things CAST and CREW

Cast drive o salt lake, crew
CREW leave after strike, driver with

equipment

Drive to Salr Lake Ciry

Travel equipment T Salt Lake Ciry

Drive to Salt Lake City CAST and CREW

Check into horel CAST and CREW

Travel equipment
Personal time CAST and CREW

Lunch break CAST and CREW

CAST and CREW

Company dinner!! CAST and CREW

CAST and CREW




MANAGER'S TIMETABLE

CAST and CREW Hilton

Red Butee Garden

Lunch break CAST and CREW

Last preparations before mic check CAST and CREW Red Butee Garden
Las CAST and CREW
Microphione check e Red Butte Garden
Ripe CAST and CREW
Dinner break CAST and CREW

Final preparations CAST and CREW Beed Butee Garden

Ripe GO CAST and CREW Red Butee Garden

Lawrence GO CAST and CREW Red Butte Garden

Red Butee Garden

Travel equipment Cast and crew sleepy time

Deepart for airport

Fly to Seatele CAST and CREW
Travel equipment

Arrive at hotel CAST and CREW

Lunch break CAST and CREW

Load in The Vera Project

Dinner break

The Vera Project




MANAGER'S TIMETABLE

CAST and CREW

5:00 PM
600 PM
7:00 PM
B:00 PM
900 PM
10:00 PM
11:00 PM
12:00 AM
1:00 AM
2:00 AM
3:00 AM
00 AM
5:00 AM

600 AM Sleepy time CAST and CREW H}"ltt
T00 AM
#:00 AM
2:00 AM
10:00 AM
11:00 AM
12:00 PM
1:00 PM Last preparations before mic check CAST and CREW The Vera Project
2:00 PM Microphone check I.thcm\: CAST and CREW “The Vera P‘.’D_lbl:t
3:00 PM Ripe CAST and CREW
4:00 PM Dinner break CAST and CREW
5:00 PM Final preparations CAST and CREW The Vera Pm_pect
6:00 PM
7:00 PM
8:00 PM
900 PM
10:00 PM
11:00 PM
12:00 AM
1:00 AM
2:00 AM
3:00 AM
00 AM

Slecpy time CAST and CREW Hyatt

Personal time Tech Rehearsal CREW The Vera Project

Lunch break CAST and CREW

Ripe GO CAST and CREW The Vera Project

Lawrence GO CAST and CREW The Vera Project

Personal dme

Strike CREW The Vera Project

Sleepy rime

Travel equipment DRIVER To San Francisco Castand crew sleepy time

61



MANAGER'S TIMETABLE

Depart for airpert

Fly to San Francisco CAST and CREW
Travel equipment

Marion

Tech Rehearsal

Lunch break CAST and CREW

Last preparations before mic check CAST and CREW
Lawrence CAST and CREW
Ripe CAST and CREW

Dinner break CAST and CREW
Final preparations CAST and CREW

Microphone check

Ripe GO CAST and CREW

Lawrence GO CAST and CREW

Pack personal things CAST and CREW

CREW

Cast drive to Los Angeles,
Drive to Los Angeles crew leave after strike,
driver with equipment

Travel equipment




MANAGER'S TIMETABLE

Who

Drrive to Los Angeles CAST and CREW
Check into hotel

CREW
Personal time

Lunch break

Last preparations before mic check CAST and CREW The Vera Project

Lawrence CAST and CREW

Mi heck The Ve j
icrophone chec Ripe T and CREW era Project

Dinner break CAST and CREW
Final preparations CAST and CREW The Vera Project

Ripe GO CAST and CREW The Vera Project

Lawrence GO CAST and CREW “The Vera Project

The Vera Project

Travel equipment To Austin Cast and crew slecpy time

Depart for airport CAST and CREW

Fly to Austin CAST and CREW
“Travel equipment

Arrive at hotel CAST and CREW

Lunch break CAST and CREW

Skyline‘l'heaner

Personal time

Skyline Theater




MANAGER'S TIMETABLE

CAST and CREW

CAST and CREW

Lunch break CAST and CREW

Last preparations before mic check CAST and CREW Skyline Theater

WEET AST W
Microphone check Lawrence CAST and CRE Skyline Theater
Ripe CAST and CREW

Dinner break CAST and CREW
Final preparations CAST and CREW Skyline Theater

Ripe GO CAST and CREW Skyline Theater

Lawrence GO CAST and CREW Skyline Theater

Pack personal things CAST and CREW Skyline Theater

CREW Skyline Theater

Cast drive to New Orleans,
Drive to New Orleans crew leave after strike,
driver with equipment

Travel equipment To New Orleans




MANAGER'S TIMETABLE

Drive to New Orleans
8:00 AM Tech Rehearsal CREW The Fillmore
9:00 AM )
T Check into hotel
11:00 AM
Lunch break
12:00 PM
1:00 PM Last preparations before mic check CAST and CREW The Fillmore
5 W
2:00'M Microphons dhadk Lawrence CAST and CRE The Fillmore
3:00 PM Ripe CAST and CREW
400 PM. Dinner break CAST and CREW
5:00 PM Final preparations CAST and CREW The Fillmore
S0 M Ripe GO CAST and CREW The Fillmore
7400 PM.
B:00 PM.
Lawrence GO CAST and CREW The Fillmore
9:00 PM.
10:00 PM
o Personal time
- Strike CREW The Fillmore
12:00 AM
1:00 AM
2:00 AM )
000 Slecpy time
- Travel equi DRIVER To Philadelphi C d i
T ravel equipment phia astand crew sleepy time
5:00 AM

6:00 AM

Depart folai.r[rclrt

7:00 AM

8:00 AM

%00 AM

10:00 AM

11:00 AM

Fly to Philadelphia

Travel equipment

12:00 PM

Arrive at hotel

1:00 PM

2:00 PM

Lunch break

CAST and CREW

CAST and CREW

CAST and CREW

Hilton

CAST and CREW

3:00 PM

4:00 PM

5:00 PM

6:00 PM

7:00 M.

8:00 PM

Personal dme

Load in

CREW

The Fillmore

Dinner break

CREW

The Fillmore




MANAGER'S TIMETABLE

CAST and CREW

8:00 AM
9:00 AM
10:00 AM
11:00 AM
12:00 P'M
1:00 PM
2:00 PM
300 PM
4:00 PM Personal day CAST and CREW
5:00 'M.
&:00 PM
700 PM.
8:00 'M
9:00 PM
10:00 PM
11:00 PM
12:00 AM
1:00 AM
2:00 AM
3:00 AM
4:00 AM
5:00 AM

600 AM Sleepy time CAST and CREW Hyart
7:00 AM
5:00 AM
00 AM
10:00 AM
11:00 AM
12:00 'M.
1:00 PM Last preparations before mic check CAST and CREW The Fillmore
200 AL Micraphone check Leweacs CAST and CREW The Fillmore
3:00 PM Ripe CAST and CREW
4:00 PM Dinner break CAST and CREW
5:00 PM Final preparations CAST and CREW The Fillmore
6:00 PM.
7100 PM
8:00 PM
2:00 PM
10:00 PM = CAST and CREW The Fillmore
Personal time
11:00 PM Strike
12:00 AM CREW The Fillmore
1:00 AM
2:00 AM . Driver with equipment
300 AM
400 AM

Sleepy time CAST and CREW Hilton

Personal time Tech Behearsal CREW The Fillmore

Lunch break CAST and CREW

Ripe GO CAST and CREW The Fillmore

Lawrence GO CAST and CREW The Fillmore

Travel equipment DRIVER, The Fillmore




MANAGER'S TIMETABLE

Sleepy time CAST and CREW

Drive to NYC CAST and CREW

CAST and CREW

CAST and CREW




MANAGER'S TIMETABLE

Hilton

SummerStage

Lunch break CAST and CREW

Last preparations before mic check CAST and CREW
Lawrence CAST and CREW
Ripe CAST and CREW

Diinner break CAST and CREW
Final preparations CAST and CREW

Microphone check

Ripe GO CAST and CREW

Lawrence GO CAST and CREW

Personal time CAST and CREW

CAST and CREW

CAST and CREW

CAST and CREW

Lunch break CAST and CREW

Last preparations before mic check CAST and CREW SummerStage
Lawrence CAST and CREW
Microphone check m and CRE SummerStage
Ripe CAST and CREW

Dinner break CAST and CREW
Final preparations CAST and CREW SummerStage

Ripe GO CAST and CREW SummerStage

Lawrence GO CAST and CREW Sum.merst:.s:

Personal time CAST and CREW

CAST and CREW




MANAGER'S TIMETABLE

Who

600 AM Slecpy time CAST and CREW
700 AM
3:00 AM
Personal time CAST and CREW
200 AM
10:00 AM
VR0 Lunch break CAST and CREW
12:00 PM e .
1:00 PM Last preparations before mic check CAST and CREW SummerStage
2:00 PM. Microphone check Lawrence CAST and CREW S
3:00 PM. Ripe CAST and CREW
400 PM. Dinner break CAST and CREW
5:00 PM Final preparations CAST and CREW SummerStage
&:00 PM
0 ThT Ripe GO CAST and CREW SummerStage
00 'MW
=0 Lawrence GO CAST and CREW SummerStage
9:00 PM
1000 P Personal time CAST and CREW
11:00 PM
12:00 AM
1:00 AM
2:00 AM
Slecpy time CAST and CREW Hilton
300 AM
400 AM
5:00 AM
6:00 AM
7:00 AM
B0 AN Strike CREW SummerStage
.00 AM
10:00 AM
11:00 AM
12:00 M
200 Lunch break CREW
1:00 PM
2:00 PM.
3700 Phl Strike CREW SummerStage
4:00 M.
Beeturn equipment CREW

5:00 'M




TOUR SCHEDULE

Tech Rehearsal

June 3rd - Crew Schedule

Harch Memorial Shell

Transportation will not be provided, so please ger yourself to

the venue on time!
Please sign in when you arrive!

Tech will start right ar 7am!

Hatch Memorial Shell

Lunch will NOT be provided. Restaurant options are listed in
the company information packet.

Please be back on time!

Prep for Mic Check

Harch Memorial Shell

Please arrive back at the venue at 1pm!

This time is to complete any last minute things before mic
check.

Harch Memorial Shell

Carering will be available, but you are allowed to leave the
venue to get a different meal,

Please be back on time!

CALL TIME!

Harch Memorial Shell

Sign back in by 5:00pm!!

Do any last minute things before the show starts,

Ripe GO

Ripe Crew

Harch Memorial Shell

Whoop Whoop!

Transition stage

ALL CREW

Harch Memorial Shell

Complete all tasks to transition the stage from Ripe to
Lawrence set as quickly as possible.

Lawrence GO

Lawrence Cast

Harch Memorial Shell

Whaoop Whoop!

Strike

ALL CREW

Hatch Memorial Shell

Strike ALL of our equipment and load onto the truck.

Travel to Hotel

ALL CREW

Marriott Hotel

Transportation will not be provided, so please ger yourself to

the hotel after strike is complete.

An overnight driver will be transporting all equipment.

Personal Time

Grear performance!! Take the evening to rest before we fly out
in the morning!




TOUR SCHEDULE

June 3rd - Cast Schedule

Mummg &rmml Time ALL CAST Ma.mott Hotel

1:00 pm Meer ar performance ALL CAST Hatch Memorial Shell | Transportation will not be provided, so please get yourself to
the venue on time!
Please sign in when you arrive!
Take this time to get yourself prepared for mic checks.

4:00 pm Meal break ALL CAST Harch Memaorial Shell Carering will be available, but you are allowed to leave the
venue to get a different meal.
Please be back on time!

5:00 pm CALL TIME! Harch Memorial Shell Sign back in by 5:00pm!!
Get into costumes, warm up vocals, do what you need to do to
be ready to perform.

[.ﬂvrem:c GO Lawrence Cast Harch Memorial Shell Whaoop Whoop!

9:30 pm ALL CAST Hatch Memorial Shell PLEASE clean up all your things from the venue. Leave it
better than we found it!
10:00 pm Travel to Hotel ALL CAST Marriott Horel Transportation will not be provided, so please get yourself to
the hotel after everything is done being cleaned up.
Marriott Hotel Great performance!! Take the evening to rest before we fly out
in the morning!




TRAVEL INFORMATION

Important Information

Important Contacts Hotel Information

Annalesa Johnson, Tour Manager Hotel Address
(123)456-7890 275 Tremont Street
annalesa@L&:Rontour.com Boston, MA 02116

Mary Thomsen, Stage Manager Distance from Hatch Memorial Shell

(234)567-8901 0.7 Miles

mary@L&Rontour.com
Hotel Phone Number

Harry Potter, Hatch Memorial Shell Manager (617)426-1400

(345)678-9012

hpotter@HMS.com Hotel Website
hteps://www.marriott.com/en-us/hotels/
bosdm-courtyard-boston-downtown/overview

Wasing Tabsematng ?scid=f2ac0541-1279-4f24-b197-2979¢79310b0

Venue Address Local Restaurants

47 David G Mugar Way
Boston, MA 02108 Bootleg Special

Seafood, Tapas Bar, Cajun/Creole
Venue Phone Number 0.2 Miles from Hotel
(456)789-0123

4th Wall Restaurant & Bar
Venue Website Pub, American
hetp:/ fwww.hatchshell. com/ 0.1 Miles from Horel

Mike & Patty's
Tra.nsporta.tion Options Sandwiches, Breakfast & Brunch
0.2 Miles from Hotel
“T™ or subway
Bus System Tora Japanese Restaurant
Uber/Lyft Japanese, Sushi Bar, Poke
Water Taxis 0.3 Miles from Horel




ROOM ASSIGNMENTS
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SIGN IN SHEET

Ripe

C. Barthel

J. Becker

S. Hellerman

T. Geismar

N. Shapira

J. Shipak

R. Wulfsohn

Crew

K. Byrd

A. Colbornn

5. Cosby

A. Johnson

M. Luna

C. Parrish

C. Prendergast

M. Shelley

M. Thomsen




The Tour Manager and the Account would
work together to ensure that all cast and
crew members received payment. Cast
and crew would be allowed to choose
between check payments or direct
deposit and will be paid every Friday of
the tour. All per diems will be given out on
Monday's and will need to last for the
entire week. To make sure that all people
are paid on time, it is their responsibility to
send all bank account information to the
Accountant so any necessary paperwork
or set up can be done before the tour
starts.



UPDATED BUDGET

Expenses

Lawrence & Ripe on Tour

Actual

Artistic Salaries

$156,000

$156,000

Lead, Clyde Lawrence (§3,000/week For 4 weeks)

$12,000

$12,000

Lead, Gracie Lawrence ($3,000/weck for 4 weeks)

$12,000

$12,000

Musician, Mare Langer ($2,500/week for 4 weeks)

$10,000

$10,000

Musician, Sumner Becker ($2,500/week for 4 weeks)

£10,000

$10,000

Musician, Jordan Cohen (2,500 week for 4 weeks)

$10,000

$10,000

Musician, Jonny Koh ($2,500/week for 4 weeks)

£10,000

§10,000

Musician, Sam Askin [$2,500/week for 4 weeks)

$10,000

$10,000

Mustctan, Michael Karsh ($2,500/woek for 4 weeks)

$10,000

Lead, Robbie Walfsohn ($3,000/week for 4 weeks)

12,000

$12,000

Musickan, Tory Getsmar (§2, 500/ weck fog 4 weeks)

$10,000

Mussician, Jon Becker ($2,500/week for 4 weeks)

$10,000

Musictan, Sampson Hellerman (52,500 weck for 4 wecks)

$10,000

Musician, Josh Shpak (52, 500/week for 4 weeks)

$10,000

Musician, Calvin Barthel ($2,500/weck for 4 weeks)

$10,000

Musician, Nadav Shapira ($2,500/weelk for 4 weeks)

$10,000

All salaries remained the same throughout the toue!

Production Salaries

St 000

Tour Manager ($3,000/weck for 4 weeks)

Stage Manager ($3,000/week for 4 weeks)

§11,000

Assistant Stage Manager ($2,500/week for 4 weeks)

Technical Direcror ($3,000/week for 4 weeks)

Stage Hand, Audio Specislity (§2,500/wesk for 4 weeks)

Srage Hand, Lighting Specialiny {$2, 300/wock for 4 weeks)

Al salaries remained che same throughour the tour?

Management Salarics

$446,000

General Manager (§3,000/week for 4 weeks)

12,000

Adminstration Manager (33,000/weck for 4 weeks)

$12,000

Accountant (33,000 week for 4 weeks)

$12,000

Sackal Media M (82,500 wock for 4 wodks)

10,000

Al salaries remadned the same throughous the tour!

Per Diems

$30,450

Cast / Crew ($50/day for cach member of castand erew)

$30.450

Al per diems remained the same throughout the tour!

Hotels

$85,550

Double Bed Hotel Rooms | 10 rooms at §150/mnighs for 29 days)

$i3,500

SHngadedR.nm{jmoﬂuﬂSlswnlghrﬁnbdap}

513,050

Haotels provided discounts,

Catering { $1000/day to provide 2 meaks a day for 23 people)

$29,000

$30,000

Splurged on some fun food!

Transportation

$116,890

$121,190

Buss {Performers and Crew, $1000/day for 7 days)

$7,000

Bus pricing stayed the same throughout the tour!

Flights (Performers and Cres, $200/ticker, 23 peopl, 5 flights)

$23,000

Flighe prices changed, upgrade to first class a few fights.

Trucks (purchase 2 26 foot trucks)

50,000

Truck pricing stayed the same throughout the tour!

Bus Driver (1 Diriver at $85/day for 7 days)

$595

Tipped bus drivers an extra $25 a day.

Truck Driver (1 Drivers at $85/day for 12 days)

Tipped truck drivers an extra $25 a day.

Bus Gas ($4.00/gallon x 40 gallons/tank x 70 canks)

Truck Gas ($4.00/gallon x 40 gallons/tank x 194 ranks)

Gras prices were higher than previons budgered,

Marketing / Advertising

$230,700

Wekbsite Domain

$100

‘Webaite Domain stayed the same price.

Social Media Marketing ($S0/social media post 1 30 posts)

§1,500

Paid for more graphics.

Prine Advertising

§2,750

Posters ($15/poster x 39 posters)

Flyers ($0.25/lyer x 3000 flyers)

Posx Cards ($040/post card x 1500 post cards)

Banner ($200/banner x 4 banners)

$585
$750
$61%
$800

Beceived 2 discownt on the prines.

Merchandise

[s210.100

Shibres ($10/shire x 10,000 dhires)

Swearshires ($20/swearshie x 5505 swearshirs)

$100,000
$110.100

| than

Mailing List

$2,000

Postage

$2,750

Graphis Design ($250/design x 20 designs)

§5,000

Graphic design pricing sty the same,

Booking Brochure / Packets ($20/packer x 326 packers)

§6,500

Bought more brochures/packets than planned.
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WORKS
CITED

https://lawrencetheband.com/
https://www.ripetheband.com/

https://www.wgbh.org/indie/2018/07/11/bands-you-should-know-
ripe

https://wers.org/showreviewripe/
https://towertheatreokc.com/
https://pinewoodbowltheater.com/
https://thearetha.com/
https://www.redrocksonline.com/
http://www.hatchshell.com/

https://www.jaypritzkerpavilion.com/




